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Applicant Name, Type, and Contact Information

Applicant Address Phone Email Applicant Type

Applicant 
Information



Contact Name Address Phone Email Contact TypeContact 
Representatives 
(0)



Section Question Response

Station Type Station Type Independent

Affiliated network

Nielsen DMA Albuquerque-Santa Fe

Web Home Page Address www.kynmtv.com

Question Response

State the average number of hours of Core Programming per week broadcast by the station on its main program 

stream

3.0

State the average number of hours per week of free over-the-air digital video programming broadcast by the 

station on other than its main program stream

12.0

State the average number of hours per week of Core Programming broadcast by the station on other than its 

main program stream. See 47 C.F.R. Section 73.671:

12.0

Does the Licensee provide information identifying each Core Program aired on its station, including an indication 

of the target child audience, to publishers of program guides as required by 47 C.F.R. Section 73.673?

Yes

Does the Licensee certify that at least 50% of the Core Programming counted toward meeting the additional 

programming guideline (applied to free video programming aired on other than the main Yes No program 

stream) did not consist of program episodes that had already aired within the previous seven days either on the 

station's main program stream or on another of the station's free digital program streams?

Yes

Digital Core 
Programming

Children's 
Television 
Information



Digital Core 

Program (1 

of 25) Response

Program Title MaMa Mirabelle

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sunday 8:00am and 8:30am (7/06/14-7/27/14)

Total times 

aired at 

regularly 

scheduled 

time

8

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

2 years to 6 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Mama Mirabelle's Home Movies is designed to promote preschool children's appreciation and 

understanding of animal life and to foster their recognition of ways in which animal and human experiences 

are similar and different. For ages 2-6, the series has four educational and informational goals: (1) to foster 

understanding of animal customs and behaviors, (2) to encourage reflection on similarities and differences 

between their own lives and the animals' lives, (3) to introduce preschool children to an array of different 

animals in the kingdom and enrich their ability to describe and communicate about them and (4) to motivate 

preschool children to appreciate the wonder and beauty of animals and animal life. In each episode, 

children will be immersed in a topic that will be the basis of a compelling story with a problem and 

resolution. Sample topics include: grooming habits, communication, caring for the young, eating habits, 

shelter, etc. Children will leave the episode with a simple, clear understanding of how this topic can play out 

in the animal world. They will be exposed to a variety of situations/customs that will invite them to consider 

how this topic plays out in their own lives and what it means to them, e.g., what does shelter mean to me? 

How do I deal with cold weather? How do I communicate? etc.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 
Programs(25)



Digital Core 

Program (2 

of 25) Response

Program Title Wibbly Pig

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sunday 8:00am and 8:30am (8/3/14-9/28/14)

Total times 

aired at 

regularly 

scheduled 

time

18

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

2 years to 6 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Wibbly Pig is an animated preschool comedy series that takes the daily routine of a young child and finds 

humor and fun in every part of it. Wibbly simply does what children do. From day to day activities like getting 

into bed, wrapping a present or climbing a tree, to fantasy play like meeting a giant or going to the moon. 

Wibbly moves seamlessly in and out of fantasy play echoing the way children really interact and play. 

Wibbly turns the simplest tasks into a comedy routine, sharing it with his very best friend - the viewer. 

Wibbly engages the viewer by talking directly to the camera. This makes the viewer feel safe, included, 

involved and most of all, important. With highly regarded Creative and Educational Consultants onboard to 

ensure age-appropriate learning in every episode, preschoolers will gain a variety of skills including: - Early 

Academics: colors, shapes, numbers via preschool activities. - Social Skills: interactivity with the viewer and 

friends - Imaginative Play: springboards and inspirational ideas to fire-up children's play and imaginations 

Learning will also be reinforced through song in every episode. The program is regularly scheduled and airs 

between the hours of 7:00 am and 10:00 pm. The program is 30 minutes in length, and is identified as an 

educational and informational show, targeted to 2 to 6 year olds, at the beginning and throughout each 

broadcast and in listings provided to publishers of program guides.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes



Digital Core 

Program (3 

of 25) Response

Program Title Toot & Puddle

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sunday 9:00am and 9:30am (7/06/14-7/27/14)

Total times 

aired at 

regularly 

scheduled 

time

8

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

2 years to 7 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Toot & Puddle is a story of exploration, both home and afar; it's a story about being yourself and being a 

good friend. For ages 2-7, the series key educational and informational goals are: (1) to encourage 

exploration and adventure, exciting kids about the world (2) to teach children about other cultures, including 

geography, music and history and (3) to provide age-appropriate problem solving behavior for children to 

model how to be a good friend, how to be yourself and how to celebrate differences. Two friends, Toot and 

Puddle, live together in Woodcock Pocket. Toot loves to go see the world, Puddle prefers to stay at home. 

Each episode has one of the friends learning about life-whether it's through Toot's eyes with an international 

view or through Puddle's experience back at home with their friends. Children learn about geography, 

conversational foreign language terms and cultural customs and traditions across the globe.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (4 

of 25) Response



Program Title Artzooka

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sunday 9:00am and 9:30am (8/03/14-9/28/14)

Total times 

aired at 

regularly 

scheduled 

time

18

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

6 years to 9 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

A half hour series blending live action and animation to show kids that art is everywhere and that there is an 

artist in each one of them! Targeting kids 6 - 9, Artzooka! provides audiences with traditional techniques in 

unconventional ways and teaches children to draw outside the lines and create their own masterpieces. The 

works created represent a broad spectrum of art including digital movies, silk-screened t-shirts and lamps 

made from oranges?! What will you Artzooka! today? Meet Jeremie! He leads the Artzooka! Charge in each 

and every episode...and has a really great time doing it. Like the cooler older brother you always wanted, 

Jeremie shows kids how to create things they never thought they could, and using things they never thought 

of...like creating your own gift wrap with shaving cream, or a mask made out of egg shell...even a lamp 

made of orange slices! The program is regularly scheduled and airs between the hours of 7:00 am and 10:

00 pm. The program is 30 minutes in length, and is identified as an educational and informational show, 

targeted to 6 to 9 year olds, at the beginning and throughout each broadcast and in listings provided to 

publishers of program guides.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (5 of 

25) Response

Program Title Como Se Hacen las Cosas (Making Stuff)



Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sunday 10:00am ; Sunday 10:30am (8/3/14-9/28/14)

Total times 

aired at 

regularly 

scheduled 

time

22

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child 

Audience

4 years to 7 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The main objective of the 104 live action and 2D digital segments is to show curious young viewers how 

everyday objects they encounter are designed and made. The series was filmed on location in Europe and 

North America in factories, workshops, and food plants. Each segment opens with an item to be 

investigated, followed by the two hosts, "Gear" and "Wiz," taking off on a voyage of discovery to understand 

the workings of the item and reveal the secrets behind how it is made. For ages 4-7, the series key 

educational and informational goals are to: 1) educate children about the workings of everyday objects and 

how they are made and 2) to introduce children to the many fascinating objects around them and spark 

curiosity and the desire to learn more about those objects.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (6 of 

25) Response

Program Title Iggy Arbuckle

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

Sunday 10:30am (7/6/14-7/27/14)

Total times 

aired at 

regularly 

scheduled 

time

4

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child 

Audience

6 years to 12 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

A significant purpose of National Geographic Kids' Iggy Arbuckle is to educate and inform children between 

the ages of 6 and 12. The educational and informational objectives of the series are: (1) to motivate 

children's interest in nature; (2) to introduce conservation ideas; (3) to inspire positive attitudes toward 

science, nature and education and (4) model age appropriate problem solving behavior. Each of the fifty-

two 11-minute animated segments explores a different situational drama problem that main character Pig 

Ranger Iggy Arbuckle and his pal Jiggers must address as they care for and protect the Great 

Kookamunga. A fast-paced, animated buddy comedy series with character-driven stories that emphasize 

wild adventure, friendship and exploration of the natural world.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (7 

of 25) Response

Program Title Mama Mirabelle (30.1)

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

Sunday 8:00am and 8:30am (7/6/14-7/27/14)

Total times 

aired at 

regularly 

scheduled 

time

8

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

2 years to 6 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Mama Mirabelle's Home Movies is designed to promote preschool children's appreciation and 

understanding of animal life and to foster their recognition of ways in which animal and human experiences 

are similar and different. For ages 2-6, the series has four educational and informational goals: (1) to foster 

understanding of animal customs and behaviors, (2) to encourage reflection on similarities and differences 

between their own lives and the animals' lives, (3) to introduce preschool children to an array of different 

animals in the kingdom and enrich their ability to describe and communicate about them and (4) to motivate 

preschool children to appreciate the wonder and beauty of animals and animal life. In each episode, 

children will be immersed in a topic that will be the basis of a compelling story with a problem and 

resolution. Sample topics include: grooming habits, communication, caring for the young, eating habits, 

shelter, etc. Children will leave the episode with a simple, clear understanding of how this can play out in 

the animal world. They will be exposed to a variety of situations/customs that will invite them to consider 

how this topic plays out in their own lives and what it means to them, e.g., what does shelter mean to me? 

How do I deal with cold weather? How do I communicate? Etc.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (8 

of 25) Response

Program Title Wibbly Pig (30.1)

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

Sunday 8:00am and 8:30am (8/3/14-9/28/14)

Total times 

aired at 

regularly 

scheduled 

time

18

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

2 years to 6 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Wibbly Pig is an animated preschool comedy series that takes the daily routine of a young child and finds 

humor and fun in every part of it. Wibbly simply does what children do. From day to day activities like getting 

into bed, wrapping a present or climbing a tree, to fantasy play like meeting a giant or going to the moon. 

Wibbly moves seamlessly in and out of fantasy play echoing the way children really interact and play. 

Wibbly turns the simplest tasks into a comedy routine, sharing it with his very best friend - the viewer. 

Wibbly engages the viewer by talking directly to the camera. This makes the viewer feel safe, included, 

involved and most of all, important. With highly regarded Creative and Educational Consultants onboard to 

ensure age-appropriate learning in every episode, preschoolers will gain a variety of skills including: - Early 

Academics: colors, shapes, numbers via preschool activities. - Social Skills: interactivity with the viewer and 

friends - Imaginative Play: springboards and inspirational ideas to fire-up children's play and imaginations 

Learning will also be reinforced through song in every episode.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (9 

of 25) Response

Program Title Toot & Puddle (30.1)

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

Sunday 9:00am and 9:30am (7/6/14-7/27/14)

Total times 

aired at 

regularly 

scheduled 

time

8

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

2 years to 7 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Toot & Puddle is a story of exploration, both home and afar; it's a story about being yourself and being a 

good friend. For ages 2-7, the series key educational and informational goals are: (1) to encourage 

exploration and adventure, exciting kids about the world (2) to teach children about other cultures, including 

geography, music and history and (3) to provide age-appropriate problem solving behavior for children to 

model how to be a good friend, how to be yourself and how to celebrate differences. Two friends, Toot and 

Puddle, live together in Woodcock Pocket. Toot loves to go see the world, Puddle prefers to stay at home. 

Each episode has one of the friends learning about life-whether it's through Toot's eyes with an international 

view or through Puddle's experience back at home with their friends. Children learn about geography, 

conversational foreign language terms and cultural customs and traditions across the globe.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (10 

of 25) Response

Program Title Artzooka (30.1)

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

Sunday 9:00am and 9:30am (8/3/14-9/28/14)

Total times 

aired at 

regularly 

scheduled 

time

18

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of 

Target Child 

Audience

6 years to 9 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

A half hour series blending live action and animation to show kids that art is everywhere and that there is an 

artist in each one of them! Targeting kids 6 - 9, Artzooka! provides audiences with traditional techniques in 

unconventional ways and teaches children to draw outside the lines and create their own masterpieces. The 

works created represent a broad spectrum of art including digital movies, silk-screened t-shirts and lamps 

made from oranges?! What will you Artzooka! today? Meet Jeremie! He leads the Artzooka! Charge in each 

and every episode...and has a really great time doing it. Like the cooler older brother you always wanted, 

Jeremie shows kids how to create things they never thought they could, and using things they never thought 

of...like creating your own gift wrap with shaving cream, or a mask made out of egg shell...even a lamp 

made of orange slices!

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (11 

of 25) Response

Program Title Como Se Hacen las Cosas (Making Stuff) (30.1)

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

Sunday 10:00am ; Sunday 10:30am (8/3/14-9/28/14)

Total times 

aired at 

regularly 

scheduled 

time

22

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child 

Audience

4 years to 7 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The main objective of the 104 live action and 2D digital segments is to show curious young viewers how 

everyday objects they encounter are designed and made. The series was filmed on location in Europe and 

North America in factories, workshops, and food plants. Each segment opens with an item to be 

investigated, followed by the two hosts, "Gear" and "Wiz," taking off on a voyage of discovery to understand 

the workings of the item and reveal the secrets behind how it is made. For ages 4-7, the series key 

educational and informational goals are to: 1) educate children about the workings of everyday objects and 

how they are made and 2) to introduce children to the many fascinating objects around them and spark 

curiosity and the desire to learn more about those objects.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (12 

of 25) Response

Program Title Iggy Arbuckle (30.1)

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

Sunday 10:30am (7/6/14-7/27/14)

Total times 

aired at 

regularly 

scheduled 

time

4

Total times 

aired

Number of 

Preemptions

0

Number of 

Preemptions 

for other than 

Breaking 

News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child 

Audience

6 years to 12 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

A significant purpose of National Geographic Kids' Iggy Arbuckle is to educate and inform children between 

the ages of 6 and 12. The educational and informational objectives of the series are: (1) to motivate 

children's interest in nature; (2) to introduce conservation ideas; (3) to inspire positive attitudes toward 

science, nature and education and (4) model age appropriate problem solving behavior. Each of the fifty-

two 11-minute animated segments explores a different situational drama problem that main character Pig 

Ranger Iggy Arbuckle and his pal Jiggers must address as they care for and protect the Great 

Kookamunga. A fast-paced, animated buddy comedy series with character-driven stories that emphasize 

wild adventure, friendship and exploration of the natural world.

Does the 

Licensee 

identify the 

program by 

displaying 

throughout 

the program 

the symbol E

/I?

Yes

Digital Core 

Program (13 of 25) Response

Program Title The Outdoorsman (30.2)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Monday-Thursday and Saturday 9:00am; Friday 10:00am



Total times aired 

at regularly 

scheduled time

79

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

The series format includes an FCC FRIENDLY (EI) educational blend of world class adventures in 

domestic and international locations. Environmental and conservation issues, teaching kids & people 

of all ages about wildlife, hunting, fishing, ethics and respect for nature and a celebration of the 

sporting lifestyle are important aspects of the format. The series is hosted by Outdoorsman 

International founder Buck McNeely. An international adventurer, dedicated conservationist and game 

management proponent, Buck promotes the enjoyment of the great outdoors for kids of all ages.

Does the Licensee 

identify the 

program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program 

(14 of 25) Response

Program Title Mustard Pancakes (30.3)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Monday 9:00am

Total times aired at 

regularly scheduled 

time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled



Length of Program 30 mins

Age of Target Child 

Audience

3 years to 6 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

Mustard Pancakes is a television series for children featuring the lovable and talented Courtney 

Campbell and her family of fun loving friends. Each episode mirrors a slice of everyday life from 

problems to celebrations and everything in between. Courtney lives with her cat, Mr. D., her three 

dogs, Oogleberry Ink Dog, Tiny Tina Ten Toes and Mo. Courtney's home is warm, friendly, and 

inviting, a cozy place where all children feel comfortable hanging out, singing songs and hearing 

stories.

Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core Program (15 of 25) Response

Program Title Real Life 101 (30.3)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Monday - Friday 9:30am

Total times aired at regularly 

scheduled time

66

Total times aired

Number of Preemptions 0

Number of Preemptions for other 

than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Real Life 101 introduces you to real people doing real jobs. The show focuses on 

careers such as doctors, lawyers and veterinarians to career counselors, mechanics 

and Lipizzaner stallion trainers. See for yourself why these professionals love what they 

do. Learn about jobs you might not know even existed!

Does the Licensee identify the 

program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program (16 of 25) Response

Program Title Mouse in the House (30.3)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Tuesday 9:00am



Total times aired at regularly 

scheduled time

14

Total times aired

Number of Preemptions 0

Number of Preemptions for other 

than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 9 years to 12 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Mouse in the House is a science series that educates junior school children about 

science concepts. It introduces children to science and math by exploring fundamental 

principles such as gravity, pressure, kinetics, magnetism etc, by conducting science 

experiments in an integrated and entertaining way.

Does the Licensee identify the 

program by displaying throughout 

the program the symbol E/I?

Yes

Digital Core Program (17 of 

25) Response

Program Title What Color is Your Dog? (30.3)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Wednesday 9:00am

Total times aired at regularly 

scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core 

Programming.

What Color is your Dog is a home pet training show with an educational flair. Through Joel 

Silverman's revealing interviews with fellow Hollywood animal trainers and his "in-the-

home" training sessions with adults, kids and their pets, this show presents dog and cat 

owners as well a wide array of opportunities to learn to train their pets.

Does the Licensee identify the 

program by displaying 

throughout the program the 

symbol E/I?

Yes



Digital Core 

Program (18 of 

25) Response

Program Title Eco Company (30.3)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Thursday 9:00am

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

"Eco Company" brings a fresh, engaging and optimistic perspective to environmental issues through 

interviews and conversational reportage. The program's energetic and youthful journalist / hosts 

present stories that promote an action-oriented approach to environmental issues by 1.) Showcasing 

examples of creative solutions, many of which are implemented by teenagers themselves. 2.) 

Delivering information that promotes and encourages ethical stewardship of natural resources and the 

environment. Engaging, upbeat music and eco-friendly facts and tips complement the feature stories.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program (19 of 

25) Response

Program Title 9th Period (30.3)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Friday 9:00am

Total times aired at regularly 

scheduled time

14

Total times aired



Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

9th Period is a program that presents characters during the school day that are working hard 

to make good grades in their classes. After school, homework and studies, they solve their 

hometown mysteries, relying on keen observation skills and teamwork. Every episode 

includes a moral lesson and includes interesting science facts and other class room 

knowledge.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program 

(20 of 25) Response

Program Title Mustard Pancakes (30.4)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturday and Sunday 11:00am

Total times aired at 

regularly scheduled 

time

26

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for other 

than Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child 

Audience

3 years to 6 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

Mustard Pancakes is a television series for children featuring the lovable and talented Courtney 

Campbell and her family of fun loving friends. Each episode mirrors a slice of everyday life from 

problems to celebrations and everything in between. Courtney lives with her cat, Mr. D., her three 

dogs, Oogleberry Ink Dog, Tiny Tina Ten Toes and Mo. Courtney's home is warm, friendly, and 

inviting, a cozy place where all children feel comfortable hanging out, singing songs and hearing 

stories.



Does the Licensee 

identify the program 

by displaying 

throughout the 

program the symbol E

/I?

Yes

Digital Core Program (21 of 25) Response

Program Title Real Life 101 (30.4)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturday 11:30am and Sunday 12:30pm

Total times aired at regularly 

scheduled time

26

Total times aired

Number of Preemptions 0

Number of Preemptions for other 

than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Real Life 101 introduces you to real people doing real jobs. The show focuses on 

careers such as doctors, lawyers and veterinarians to career counselors, mechanics 

and Lipizzaner stallion trainers. See for yourself why these professionals love what they 

do. Learn about jobs you might not know even existed!

Does the Licensee identify the 

program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core 

Program (22 of 

25) Response

Program Title Distant Roads (30.4)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sunday 11:30am

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0



Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of 

Program

30 mins

Age of Target 

Child Audience

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Distant Roads is a program where viewers share in the personal experiences of the show's hosts as 

they travel through featured regions. They reveal in depth the cultural and historical perspectives of the 

region while pointing out the geography, geology and other educational details of the various locations 

visited. This program delivers an educational and informational message that supports current social, 

intellectual and emotional aspects of children ages 13 and up. Attributes and advice emphasized by the 

hosts and their guests instill a grounded balance of priorities, commitment, and perseverance children 

can apply to their lives.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core 

Program (23 of 

25) Response

Program Title Eco Company (30.4)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday 12:00pm

Total times aired 

at regularly 

scheduled time

13

Total times aired

Number of 

Preemptions

0

Number of 

Preemptions for 

other than 

Breaking News

Number of 

Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target 

Child Audience

13 years to 16 years



Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

"Eco Company" brings a fresh, engaging and optimistic perspective to environmental issues through 

interviews and conversational reportage. The program's energetic and youthful journalist / hosts 

present stories that promote an action-oriented approach to environmental issues by 1.) Showcasing 

examples of creative solutions, many of which are implemented by teenagers themselves. 2.) 

Delivering information that promotes and encourages ethical stewardship of natural resources and the 

environment. Engaging, upbeat music and eco-friendly facts and tips complement the feature stories.

Does the 

Licensee identify 

the program by 

displaying 

throughout the 

program the 

symbol E/I?

Yes

Digital Core Program (24 of 

25) Response

Program Title What Color is your Dog? (30.4)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sunday 12:00pm

Total times aired at regularly 

scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core 

Programming.

What Color is your Dog is a home pet training show with an educational flair. Through Joel 

Silverman's revealing interviews with fellow Hollywood animal trainers and his "in-the-

home" training sessions with adults, kids and their pets, this show presents dog and cat 

owners as well a wide array of opportunities to learn to train their pets.

Does the Licensee identify the 

program by displaying 

throughout the program the 

symbol E/I?

Yes

Digital Core Program (25 of 

25) Response

Program Title 9th Period (30.4)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturday 12:30pm



Total times aired at regularly 

scheduled time

13

Total times aired

Number of Preemptions 0

Number of Preemptions for 

other than Breaking News

Number of Preemptions 

Rescheduled

Length of Program 30 mins

Age of Target Child Audience 13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

9th Period is a program that presents characters during the school day that are working hard 

to make good grades in their classes. After school, homework and studies, they solve their 

hometown mysteries, relying on keen observation skills and teamwork. Every episode 

includes a moral lesson and includes interesting science facts and other class room 

knowledge.

Does the Licensee identify 

the program by displaying 

throughout the program the 

symbol E/I?

Yes



Non-Core 
Educational and 
Informational 
Programming (0)



Sponsored Core 
Programming (0)



Question Response

Does the Licensee publicize the existence and location of the station's Children's Television Programming 

Reports (FCC 398) as required by 47 C.F.R. Section 73.3526(e)(11)(iii)?

Yes

Name of children's programming liaison Jamie Lujan

Address 5010 4th St 

NW

City Albuquerque

State NM

Zip 87107

Telephone Number 505-345-4164

Email Address jamie@kynmtv.

com

Include any other comments or information you want the Commission to consider in evaluating your 

compliance with the Children's Television Act (or use this space for supplemental explanations). This may 

include information on any other noncore educational and informational programming that you aired this 

quarter or plan to air during the next quarter, or any existing or proposed non-broadcast efforts that will 

enhance the educational and informational value of such programming to children. See 47 C.F.R. Section 

73.671, NOTES 2 and 3.

Liaison Contact



Other 

Matters (1 of 

18) Response

Program Title Wibbly Pig (30 and 30.1)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sunday 8:00am and 8:30am

Total times 

aired at 

regularly 

scheduled 

time

26

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

2 years to 6 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

Wibbly Pig is an animated preschool comedy series that takes the daily routine of a young child and finds 

humor and fun in every part of it. Wibbly simply does what children do. From day to day activities like getting 

into bed, wrapping a present or climbing a tree, to fantasy play like meeting a giant or going to the moon. 

Wibbly moves seamlessly in and out of fantasy play echoing the way children really interact and play. 

Wibbly turns the simplest tasks into a comedy routine, sharing it with his very best friend - the viewer. 

Wibbly engages the viewer by talking directly to the camera. This makes the viewer feel safe, included, 

involved and most of all, important. With highly regarded Creative and Educational Consultants onboard to 

ensure age-appropriate learning in every episode, preschoolers will gain a variety of skills including: - Early 

Academics: colors, shapes, numbers via preschool activities. - Social Skills: interactivity with the viewer and 

friends - Imaginative Play: springboards and inspirational ideas to fire-up children's play and imaginations 

Learning will also be reinforced through song in every episode.

Other 

Matters (2 of 

18) Response

Program Title Artzooka (30 and 30.1)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sunday 9:00am and 9:30am

Total times 

aired at 

regularly 

scheduled 

time

26

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

6 years to 9 years

Other Matters (18)



Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

A half hour series blending live action and animation to show kids that art is everywhere and that there is an 

artist in each one of them! Targeting kids 6 - 9, Artzooka! provides audiences with traditional techniques in 

unconventional ways and teaches children to draw outside the lines and create their own masterpieces. The 

works created represent a broad spectrum of art including digital movies, silk-screened t-shirts and lamps 

made from oranges?! What will you Artzooka! today? Meet Jeremie! He leads the Artzooka! Charge in each 

and every episode...and has a really great time doing it. Like the cooler older brother you always wanted, 

Jeremie shows kids how to create things they never thought they could, and using things they never thought 

of...like creating your own gift wrap with shaving cream, or a mask made out of egg shell...even a lamp 

made of orange slices!

Other 

Matters (3 of 

18) Response

Program Title Como se Hacen las Cosas (Making Stuff) (30 and 30.1)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Sunday 10:00am and 10:30am

Total times 

aired at 

regularly 

scheduled 

time

26

Length of 

Program

30 mins

Age of 

Target Child 

Audience 

from

4 years to 7 years

Describe the 

educational 

and 

informational 

objective of 

the program 

and how it 

meets the 

definition of 

Core 

Programming.

The main objective of the 104 live action and 2D digital segments is to show curious young viewers how 

everyday objects they encounter are designed and made. The series was filmed on location in Europe and 

North America in factories, workshops, and food plants. Each segment opens with an item to be 

investigated, followed by the two hosts, "Gear" and "Wiz," taking off on a voyage of discovery to understand 

the workings of the item and reveal the secrets behind how it is made. For ages 4-7, the series key 

educational and informational goals are to: 1) educate children about the workings of everyday objects and 

how they are made and 2) to introduce children to the many fascinating objects around them and spark 

curiosity and the desire to learn more about those objects. The program is regularly scheduled and airs 

between the hours of 7:00 am and 10:00 pm. The program is 30 minutes in length, and is identified as an 

educational and informational show, targeted to 4 to 7 year olds, at the beginning and throughout each 

broadcast and in listings provided to publishers of program guides.

Other Matters (4 of 

18) Response

Program Title The Outdoorsman (30.2)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Monday - Thursday 9:00am; Friday 10:00am

Total times aired 

at regularly 

scheduled time

79

Length of Program 30 mins



Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

The series format includes an FCC FRIENDLY (EI) educational blend of world class adventures in 

domestic and international locations. Environmental and conservation issues, teaching kids & people 

of all ages about wildlife, hunting, fishing, ethics and respect for nature and a celebration of the 

sporting lifestyle are important aspects of the format. The series is hosted by Outdoorsman 

International founder Buck McNeely. An international adventurer, dedicated conservationist and game 

management proponent, Buck promotes the enjoyment of the great outdoors for kids of all ages.

Other Matters (5 of 

18) Response

Program Title Mustard Pancakes (30.3)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Monday 9:00am

Total times aired at 

regularly scheduled 

time

13

Length of Program 30 mins

Age of Target Child 

Audience from

3 years to 6 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

Mustard Pancakes is a television series for children featuring the lovable and talented Courtney 

Campbell and her family of fun loving friends. Each episode mirrors a slice of everyday life from 

problems to celebrations and everything in between. Courtney lives with her cat, Mr. D., her three 

dogs, Oogleberry Ink Dog, Tiny Tina Ten Toes and Mo. Courtney's home is warm, friendly, and 

inviting, a cozy place where all children feel comfortable hanging out, singing songs and hearing 

stories.

Other Matters (6 of 18) Response

Program Title Dragonfly TV (30.3)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Monday 9:30am

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core 

Programming.

Dragonfly TV is an informational and educational show highlighting projects with real hands 

on experience demonstrating practical applications of mathematics and science. It 

introduces viewers to a variety of scientific disciplines and challenges them in critical 

thinking and problem solving skills, while providing valuable information to reach answers.

Other Matters (7 of 18) Response

Program Title Mouse in the House (30.3)



Origination Syndicated

Days/Times Program Regularly 

Scheduled

Tuesday 9:00am

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

9 years to 12 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Mouse in the House is a science series that educates junior school children about 

science concepts. It introduces children to science and math by exploring fundamental 

principles such as gravity, pressure, kinetics, magnetism etc, by conducting science 

experiments in an integrated and entertaining way.

Other Matters (8 of 18) Response

Program Title Real Life 101 (30.3)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Tuesday - Thursday 9:30am

Total times aired at regularly 

scheduled time

40

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Real Life 101 introduces you to real people doing real jobs. The show focuses on 

careers such as doctors, lawyers and veterinarians to career counselors, mechanics and 

Lipizzaner stallion trainers. See for yourself why these professionals love what they do. 

Learn about jobs you might not know even existed!

Other Matters (9 of 18) Response

Program Title Animal Rescue (30.3)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Wednesday 9:00am

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core 

Programming.

Animal Rescue is an informational and educational show about various animals and their 

habitats. The program also show real life in-the-field experiences of professional and 

ordinary people taking care of, treating and helping various animals, as well as exhibiting 

good social responsibility and promoting strong personal and community values.

Other Matters (10 

of 18) Response

Program Title Eco Company (30.3)



Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Thursday 9:00am

Total times aired 

at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

"Eco Company" brings a fresh, engaging and optimistic perspective to environmental issues through 

interviews and conversational reportage. The program's energetic and youthful journalist / hosts 

present stories that promote an action-oriented approach to environmental issues by 1.) Showcasing 

examples of creative solutions, many of which are implemented by teenagers themselves. 2.) 

Delivering information that promotes and encourages ethical stewardship of natural resources and the 

environment. Engaging, upbeat music and eco-friendly facts and tips complement the feature stories.

Other Matters (11 of 18) Response

Program Title 9th Period (30.3)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Friday 9:00am

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

9th Period is a program that presents characters during the school day that are working hard 

to make good grades in their classes. After school, homework and studies, they solve their 

hometown mysteries, relying on keen observation skills and teamwork. Every episode 

includes a moral lesson and includes interesting science facts and other class room 

knowledge.

Other Matters (12 

of 18) Response

Program Title Think Big (30.3)

Origination Syndicated

Days/Times 

Program Regularly 

Scheduled

Friday 9:30am

Total times aired at 

regularly 

scheduled time

13

Length of Program 30 mins



Age of Target Child 

Audience from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how it 

meets the 

definition of Core 

Programming.

Think Big is a television series that shows a working knowledge of math, science and physics. The 

series shows children actively solving problems using scientific principles while combining skill and 

creativity. The series also demonstrates real-world applications for math, science and engineering, 

proving that that the physical sciences can be useful, challenging and fun. Each episode presents an 

invent-off challenge, where teenage teams must invent a machine designed to perform a specific task 

in limited amount of time, promoting creative thinking and practical skills.

Other Matters (13 of 

18) Response

Program Title Mustard Pancakes (30.4)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturday and Sunday 11:00am

Total times aired at 

regularly scheduled 

time

26

Length of Program 30 mins

Age of Target Child 

Audience from

3 years to 6 years

Describe the 

educational and 

informational objective 

of the program and 

how it meets the 

definition of Core 

Programming.

Mustard Pancakes is a television series for children featuring the lovable and talented Courtney 

Campbell and her family of fun loving friends. Each episode mirrors a slice of everyday life from 

problems to celebrations and everything in between. Courtney lives with her cat, Mr. D., her three 

dogs, Oogleberry Ink Dog, Tiny Tina Ten Toes and Mo. Courtney's home is warm, friendly, and 

inviting, a cozy place where all children feel comfortable hanging out, singing songs and hearing 

stories.

Other Matters (14 of 18) Response

Program Title Real Life 101 (30.4)

Origination Syndicated

Days/Times Program Regularly 

Scheduled

Saturday 11:30am and Sunday 12:30am

Total times aired at regularly 

scheduled time

26

Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

Real Life 101 introduces you to real people doing real jobs. The show focuses on 

careers such as doctors, lawyers and veterinarians to career counselors, mechanics and 

Lipizzaner stallion trainers. See for yourself why these professionals love what they do. 

Learn about jobs you might not know even existed!

Other Matters (15 

of 18) Response

Program Title Distant Roads (30.4)

Origination Syndicated



Days/Times 

Program 

Regularly 

Scheduled

Sunday 11:30am

Total times aired 

at regularly 

scheduled time

13

Length of 

Program

30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and 

how it meets the 

definition of Core 

Programming.

Distant Roads is a program where viewers share in the personal experiences of the show's hosts as 

they travel through featured regions. They reveal in depth the cultural and historical perspectives of the 

region while pointing out the geography, geology and other educational details of the various locations 

visited. This program delivers an educational and informational message that supports current social, 

intellectual and emotional aspects of children ages 13 and up. Attributes and advice emphasized by the 

hosts and their guests instill a grounded balance of priorities, commitment, and perseverance children 

can apply to their lives.

Other Matters (16 

of 18) Response

Program Title Eco Company (30.4)

Origination Syndicated

Days/Times 

Program 

Regularly 

Scheduled

Saturday 12:00pm

Total times aired 

at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target 

Child Audience 

from

13 years to 16 years

Describe the 

educational and 

informational 

objective of the 

program and how 

it meets the 

definition of Core 

Programming.

"Eco Company" brings a fresh, engaging and optimistic perspective to environmental issues through 

interviews and conversational reportage. The program's energetic and youthful journalist / hosts 

present stories that promote an action-oriented approach to environmental issues by 1.) Showcasing 

examples of creative solutions, many of which are implemented by teenagers themselves. 2.) 

Delivering information that promotes and encourages ethical stewardship of natural resources and the 

environment. Engaging, upbeat music and eco-friendly facts and tips complement the feature stories.

Other Matters (17 of 18) Response

Program Title What Color is your Dog? (30.4)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Sunday 12:00pm

Total times aired at regularly 

scheduled time

13



Length of Program 30 mins

Age of Target Child Audience 

from

13 years to 16 years

Describe the educational and 

informational objective of the 

program and how it meets the 

definition of Core Programming.

What Color is your Dog is a home pet training show with an educational flair. Through Joel 

Silverman's revealing interviews with fellow Hollywood animal trainers and his "in-the-

home" training sessions with adults, kids and their pets, this show presents dog and cat 

owners as well a wide array of opportunities to learn to train their pets.

Other Matters (18 of 18) Response

Program Title 9th Period (30.4)

Origination Syndicated

Days/Times Program 

Regularly Scheduled

Saturday 12:30pm

Total times aired at regularly 

scheduled time

13

Length of Program 30 mins

Age of Target Child 

Audience from

13 years to 16 years

Describe the educational 

and informational objective 

of the program and how it 

meets the definition of Core 

Programming.

9th Period is a program that presents characters during the school day that are working hard 

to make good grades in their classes. After school, homework and studies, they solve their 

hometown mysteries, relying on keen observation skills and teamwork. Every episode 

includes a moral lesson and includes interesting science facts and other class room 

knowledge.



Question Response

The undersigned certifies that he or she is (a) the party filing the Children's Television Programming, or an 

officer, director, member, partner, trustee, authorized employee, or other individual or duly elected or 

appointed official who is authorized to sign on behalf of the party filing the Children's Television 

Programming; or (b) an attorney qualified to practice before the Commission under 47 C.F.R. Section 1.23

(a), who is authorized to represent the party filing the Children's Television Programming, and who further 

certifies that he or she has read the document; that to the best of his or her knowledge, information,and 

belief there is good ground to support it; and that it is not interposed for delay.

FAILURE TO SIGN THIS APPLICATION MAY RESULT IN DISMISSAL OF THE APPLICATION AND 

FORFEITURE OF ANY FEES PAID

Upon grant of this application, the Authorization Holder may be subject to certain construction or coverage 

requirements. Failure to meet the construction or coverage requirements will result in automatic 

cancellation of the Authorization. Consult appropriate FCC regulations to determine the construction or 

coverage requirements that apply to the type of Authorization requested in this application.

WILLFUL FALSE STATEMENTS MADE ON THIS FORM OR ANY ATTACHMENTS ARE PUNISHABLE 

BY FINE AND/OR IMPRISONMENT (U.S. Code, Title 18, §1001) AND/OR REVOCATION OF ANY 

STATION AUTHORIZATION (U.S. Code, Title 47, §312(a)(1)), AND/OR FORFEITURE (U.S. Code, Title 

47, §503).

I certify that this application includes all required and relevant attachments.

I declare, under penalty of perjury, that I am an authorized representative of the above-named applicant for 

the Authorization(s) specified above.

Belmax 

Broadcasting

Certification



No Attachments.Attachments


